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Beauty

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Leadmg ay in ﬁght
against srae
plastlc

ollution| ...

pose?” says Michael Eggerton, di-
rector at Brodie and Stone, where

astyear,alaw came more harm than good in the battle
into force banning against plastic pollution, there are a
microbeads- the tiny number of companies taking steps | bottlesare made from 100% recy-
plastic particlesused toimprove their packaginganden- | cled plastic with biobased labels
in productslike facial vironmental impact. made from sugar cane.
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ingested by marinelife,and the
beauty industry patteditselfon
the back for ajobwell done.

Of course, eliminat-
ing microbeads was a §
stepintherightdirec- |
tion, buttakealookat N
theaveragebathroom @
shelfand youw'lldiscover
there’s still along way
togo,asmanufacturers . @
aresoheavilydepend- |
entonplastic packaging =
tohouseallthoselotions =
and lipsticks. '

The UK uses13 bil-
lion plastic bottles each
year, according tothe
House of CommonsEn-
vironmental Audit Com-
mittee report,and the Guardian
found that one million are bought
around the world every minute,
with that figure set toincrease by
20% by 2021.

Clearly, we need to be reducing
the amount of single-use plastic
we use and send to landfill, while
alsoincreasing the amount we re-
cycle - and fast.

While it may sometimes
seem that the beauty
industryisdo-
ing
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Miild Mineral Blushin Cherise Splendid

in environmental and animal
activism, hasjust opened itsfirst

E ‘Naked’ shopin the UK, with the

B,

». Manchester store selling
only plastic packaging-free
products, such as shampoo
' bars and solid cleansers.
French brand
L'Occitane has announced
acommitment to use100%
recycled plastic forits
packaging by 2025, while
Urban Veda has partnered
with Plastic Oceans Foun-
- dation UK, pledging10%

' of all online sales to sup-
port the charity inits fight
against plastic pollution.

For some firms, change
will take time, but plenty of
others are already making strides
towards a plastic-free future, from
smallindependent names to cos-
metics giants.

Want to doyour bit? Here are
11 brands that can help make your
beauty routine more green...
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1.LUSH

In addition to the new shop, Lush’s
plastic packaging-free products are
also available online and the brand
recently madeits Naked skincare
range permanent, due toits popu-
larity with fans. If you're looking
for a sustainable alternative to face
wipes, try the reusable and biode-
gradable 7 To 3 Cleansing Wipes.

Lush Amazon Primer Naked Facial
0il,£9.95

Lush7To 3 Cleansing Wipes, £2 each
2.NATURAL WORLD

“Did you know that plastic bottles
take 450years or more to decom-
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the move to arecycled material
wasn’t easy. Because the new plas-
tic comes from a mix of sources, it
hasagrey tint, rather than being
completely clear.

“We also faced the challenge
of shininess, as the final bottles
come matte, so we need to educate
the consumerswho think the
product has gone off, as the pack-
agingisnotabrightasusual.”

Natural World Argan Oil Shampoo, £3
(was £4), Tesco

3.LOVE BEAUTY AND PLANET
Inresponse to consumer demand,
Unilever haslaunched newvegan
brand Love Beauty And Planet.
Every bottle in the hair, body
and skincare range is made from
recycled plastic and isrecyclable.
Currently, the bottle tops
aren’trecycled, but
the companyiscom-
mitted tofinding a
sustainable solu-
tionfor the caps
too.

Love Beauty And
Planet Blooming
Colour Shampoo,
£1.49, Superdrug

4.DRBRONNER
Bar soaps are
bestinterms
of preventing
waste and Dr
Bronner hasa
range of those,
but evenits
liquid soapsare
eco-friendly,
coming pack-
agedina100%
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Lush7To 3 Cleansing Wipes

post-consumer recycled plastic
bottles.

Mike Bronner, president of Dr.
Bronner, says: “By turning used
plastic bottlesinto new plastic
bottles and products, we help
conserve virgin resources, re-
duce landfill, and capitalise on
the energy already investedin
making existing plastic prod-
ucts.”

Dr Bronner Baby Unscented Pure-Castile
Liquid Soap, £7.69

5.BRAMLEY

Natural beauty brand Bramley

made the switch from traditional

plastic bottles to more sustainable

biopolymer HDPE, which is derived

from sugar cane,
thereby reducing
greenhouse gas
emissions.

“We are really
excited to be one of
thefirst bath and
body companiesto
change the mate-
rial of our bottles to
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‘ biopolymer HDPE,”

says founder Chloe
Luxton.
“Alongside the
launch of our one
litre bottles online
and the switch
. tofullyrecycla-
it ble pumps, we are
proud Bramley is
working towards a
greener future.”

Bramley Body Lotion, £4
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Lush
Amazon
Primer Naked
Facial Qil

6. MIILD

Lots of make-up companies are
lagging behind in terms of packag-
ingimprovements, but there are
some notable exceptions, such as
Danish brand Miild, which makes
allergy and eco certified cosmet-
ics.

“We take our environmen-
talimpact very seriously - any
productsthat can comein card-
board, do,” says co-founder Tanja
Gregersen.

“Sothat’s all of our mineral
powders, bronzers, blushers, con-
cealers and eyebrow/eyeshadow
kits. It’s12 of our13 product range
currently - the mascaracomesina
tube with no outer packaging.”

Co-founder Tine Emilie Svend-
sen adds: “Today, when we meet
our customers, we know we’ve
made a difference to every woman
who wants to wear make-up with
aclear conscience, for her body
and the environment.”

Miild Mineral Blushin Cherise Splendid,
£30, Klarify
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