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Selling One Bottle per 2.9 Seconds, Soapmaker Releases New Scent
 
Mike Bronner/ President of Dr. Bronner’s
 
In 1948, a liquid soap that did it all was born in America. In just one bottle you got a
face and body wash as well as a makeup remover. It was called “Magic Soap.”
Now selling one bottle every 2.9 seconds worldwide, the Magic Soap maker will be
releasing its first new scent in four years.  With such exciting news to share, 3rd

generation soapmaker and President of Dr. Bronner’s Mike Bronner visited Japan to
discuss his thoughts on the brand.
 
“In 1929, my grandfather and the founder of Dr. Bronner’s Emmanuel Bronner
emigrated from Germany to the U.S. Soapmaking was his family’s business and is
how the brand got its start. My grandfather believed that the world should be full of
love and peace beyond race and religion and shared this message orally as well as by
writing it on his soap labels. He called this philosophy All One, and it remains written
on all our soap labels to this day.” The strength of the product spread by word of
mouth and now Dr. Bronner’s is sold at large retailers such as Whole Foods and
Walmart, and is available at over 25,000 store locations. 
 
In 2003, Dr. Bronner’s acquired organic certification as well began its foray into
global development. In that same year, it began its first overseas venture in Japan.
Today, the company’s sales network extends throughout 30 countries. Japan, Canada,
and South Korea are top selling countries and account for 23% of all overseas sales.
Incidentally, in 2000, the company employed 15 people and achieved sales of
546,000,000 yen. In 2017, Dr. Bronner’s employs 200 people and has achieved a
significant breakthrough with sales reaching 12,567,000,000 yen. One factor adding
to this healthy state is that the company contributes 6.5% – 9% of its total yearly sales
to charity organizations. In sum, it can be said that the company’s consistent
promotion of CSR activities, which it’s done since its inception, is viewed positively
and thereby contributes to this overall health.
 
As the company continues to gain strength, Dr. Bronner’s is preparing to release an
earl grey soap variety as its 12th scent. “The ingredients are, of course, 100% all
natural and are being sourced from Sri Lanka. I think you’ll be very pleased,” says
Mike with an air of confidence.
 
 
 




